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34. | hypermarket (A) | iz (B) | 3t ©) | &=
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01. | Take whatever is needed.
(A) conveyor (B) belief (C) action
02. | He gave me his personal that the vehicle was safe.
(A) assurance (B) distribution  (C) container
03. | Can I have your please?
(A) desire (B) attention  (C) dumping
04. | The survey after the campaign showed advertising had remained low.
(A) awareness (B) channel (C) lifestyle
05. | There are two versions of this ad: a 300x250 square ad and a 160x600 vertical
(A) knowledge (B) bannerad (C) memory
06. | The consumer then scans the on a product with the camera in their smartphone.
(A) legal (B) knowledge (C) bar code
07. | One of the many of foreign travel is learning how to cope with the unexpected.

(A) benefits  (B) information (C) faith

08.

The company spent a lot of money and energy establishing its :
(A) event (B) brand (C) durability

09.

Word of mouth is now the number one marketing .
(A) creative (B) channel (C) carton

10. | We offer only the best to our
(A) clients (B) finance (C) inhouse
11. | You don't need any special skills for this job, just plain
(A) inventory (B) common sense  (C) legal
12. | Good is key to our success.
(A) communication  (B) immediate (C) belief
13. | It's hard to maintain pricing.
(A) extension  (B) association (C) competitive
14. | We offer a range of express delivery options for a small additional charge.

(A) identity (B) comprehensive (C) corporate




15. | They appointed a new manager to the work of the team.
(A) message (B) logo (C) coordinate
16. | We aim to help our customers to from time to time.
(A) cost down (B) human resources (C) decision making
17. | The high prices have frightened off many .
(A) customers  (B) legal (C) container
18. has provided a big boost for small business finance in recent years.
(A) Durability (B) Dividing (C) Discounting
19. | Television is an means of communication.
(A) exchange (B) behavior (C) effective
20. | The way the guests were treated in the hotel influenced their of the service.
(A) evaluation (B) customization (C) distribution
21. | Children travel (at) half .
(A) fare (B) advantage (C) elements
22. | The latest model has over 100 new
(A) commerce (B) features (C) franchisee
23. | Any involves an element of risk.
(A) logo (B) investment (C) message
24. | Turn the shopping into an amusement park.
(A) mall (B) identity  (C) jingles
25. | Good risk and higher sales can both boost profits.

(A) localization (B) investment (C) management
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