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BPEFTLALG ARG L FEm2 b Commercial trade is an important part of
HHERIL A HR TR ES § ,L,# contemporary social life, knowledge, and
AgArd B ;g:_; PN R S cultural  formation. The influence of
S R N N businessmen on the country is becoming more
s 4 " ?:, “; é; ﬂ:ﬂ and more profound. This course is mainly
e F“*‘*‘_’i L:‘ . Fseipit g ' N based on the selection and discussion of various
"E-EFHE _‘— ik SRR ﬁ'* v ™ | literary works such as ancient Chinese
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AR A e s Fﬁrs{ B Bivy t‘ ri’)it # | novels and essays; The status change, business
1 ':r;g Btz dh 1L R ?r;r A & i 48 <5~45 | wisdom and living conditions of the merchant
%58 %30 %_P\_:. BRE BT e Kf;jﬁ ethnic group in the Chinese political society, so
R k| o RBEAB R s |8 'go understgnd the general situation of the
PAeALA i X ﬁ%;: ‘; -1 F,&ffd ,%; e g 2 .,t: ancient  business development and the
Course Lo f ’ ﬁd& . ; ", ~ | characteristics of management. In addition, he
Description w%f # %z ii B ’Fi\ fs also pays attention to how businessmen entered
eFEELEY RBEEHRAS S o historical and literary works, the changes in the
relationship with the scholars and merchants of
the past, and the choice of businessmen’s
morality, profit, and morality. Secondly, they
guided students to observe contemporary
business management models from film
narratives and shop visits, and proposed
personal Opinions and thoughts. During the
period, classwork design and feedback were
used to improve students’ knowledge of
literature and history. Finally, group reports
were used as learning summary and experience
sharing.
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AP | RTIEET SF AL EEREE Y | Cognition Through historical materials,
Course EFRFoARBILPARPEE R literary works and films of ancient and
Objectives e Bt B AN E M modern merchants, we can understand: 1.
K2R AP EFREMRELY P When merchants entered the writing of




mEd 3 PR RF LR A haE history and literature, and the changes in
Tt RE A b EAE the relationship between politics and
business in the past. 2. Overview of the
R AL r i R ERE R business development and management
urig EANER S BRI 8 IR characteristics of ancient China, 3. Stories
FE AL EPLeRS R Eﬁfj*u'ﬁé of famous merchants in ancient China, etc.
AERFIZFE HB S ET f’F:% » A to understand the culture and life of
BHEAFOEY L oY EF LD merchants.
R =) 7%3_ FpFed FBRAE - affection : Through the reading and discussion
of related works, you can experience the
Fat ta R BB AgITEN Y R difficult situation of businessmen's
Hd A BRI R ARG survival and struggle in the society, and
1 ies ﬁo:@ VKR RIFE T EREA the determination and perseverance of
Fro TAEH R BT using wisdom to strive for the upper
reaches. At the same time, discuss the
moral education of businessmen on the
distinction between businessmen'’s
righteousness and profit, as a learning
model for personal career life, and inspire
students Positive thinking and a life
attitude of excellence.
skill = Able to read and understand the content
of various works; at the same time, engage
in store interviews and topic analysis
through group team communication and
discussion, assignment planning, and job
assignment, and use media technology to
make presentations.
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Coverage Rate of the Course Subject Correspond to the Ordlnary Ablllty and Professional Ability
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